Getting Started with Branded Content

Overview - What is branded content on Facebook?

Branded content is a growing and evolving part of the media landscape. On Facebook, we define this as content
that features a third party product, brand, or sponsor (“marketer”). It is typically posted by media companies,
celebrities, or other influencers. Verified Pages (with the blue checkmark) can share branded content on
Facebook as long as they follow our updated branded content policy and ads policy and use the branded

content tool to tag marketers in their posts.

View the full list of specifics for branded content: facebook.com/policies/brandedcontent, https://www.facebook.

com/policies/ads/#restricted_content.
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HOW IT WORKS

Publishers are required to tag the marketer’s Page in any post that features a third party brand, product, or
sponsor. When tagged, the marketer will be notified and will be able to see high level performance insights,
such as reach and engagement for the post. They also have the ability to share the post to their Page and put

additional spend against it.
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Look for the “handshake” icon in Page composer to add the branded content tag. In Ads Manager and
Power Editor you will see a “Sponsor” field. Note: this is not available for Verified Profiles or Unverified

Pages.



Sharing Branded Content to Your Page

Surfaces

All branded content must be tagged using the tool, which is available in:
o Page composer

o Power Editor

o Ads Manager

o Mentions app

o Publisher Tools

o Marketing API: (https://developers.facebook.com/docs/marketing-api/reference/ad-creative-photo-data)

o Live API: (https://developers.facebook.com/docs/videos/live-video-api)

o Graph API: (https://developers.facebook.com/docs/graph-api/advanced/branded-content)

Content types

The branded content tag can be added in the following post types:

o Photos

o Videos

o Links

o Text

o Instant Articles (https:/developers.facebook.com/docs/instant-articles/ads/branded-content)
o 360 videos

o Live videos




Tagging posts
1. Type in the name of the third party product, brand, or sponsor featured in the post.

In any post composer you'll first need to click on the “handshake” icon before typing, and in Ads Manager and

Power Editor you will see a “Sponsor” field in the Advanced Options section.
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Begin typing the name of the marketer, and select the marketer’s Page from the drop down menu.

Alternatively, paste the Page URL in the typeahead to find the marketer’s Page.
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2. Branded content posts will appear in News Feed with the “with” tag.

. StyleNow Feed with Jasper's Market
Just now

Check out these 10 incredible beauty products you can find at the
grocery store.

s Like W Comment } Share ”'

3. See insights for branded content posts as you would any other post.

UNDERSTANDING WHAT THE MARKETERSEES . ..
Marketers that have been tagged in posts will be able to collaborate more closely with media publishers and
influencers by seeing high level post metrics of reach and engagement for branded content posts they are
tagged in. If the publisher or influencer boosted their post or created it as an ad, the marketer will be able

to see total spend and CPM on the post.
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Marketers can also use the “Share & Boost” button to share the post to their Page and boost it to a chosen
audience. The publisher will get notified if their post is shared and boosted. The marketer does not have
access to content management permissions for the publisher’s post and cannot take actions like deleting
and editing - these are reserved for the content publisher. Marketers must share the post to their own Page

in order to boost the post.

Learn more about marketers’ role in branded content here: https://www.facebook.com/business/news/




UNDERS AN DING THE PO IC Y e e e

Under the updated branded content and ads policies, media publishers and influencers must tag

marketers in a branded content post - whether appearing on a Page as a published post or as an ad.

The Policy
In addition to the tagging requirement, the policy restricts some types of branded content from our
platform. People have told us that branded content that is more promotional in nature is less engaging.
Based on this feedback, our policy guidelines prohibit overly promotional executions, such as pre-roll
advertisements, and banner ads in branded content posts. For a full list see the branded content policy

(https://www.facebook.com/policies/brandedcontent/). For ads content, there are no creative restrictions

beyond regular ads policy (https://www.facebook.com/policies/ads/#restricted_content).

This chart can help you quickly determine which policies to follow:

Pages Terms Ads policy

Published post v

Published and v v
boosted post

Unpublished post v

Even when they tag marketers in branded content posts, publishers and influencers remain responsible for

understanding their legal obligations to indicate the commercial nature of content they post.

Policy Enforcement for Branded Content Posts
Just like all content on Facebook, branded content will go through a review process. We will be enforcing

the usage of the tagging functionality, along with compliance with updated Pages terms and ads policy.

We will begin scaling enforcement after September 1, 2016 to remove non-compliant branded content or

disapprove ads for lack of compliance. Posts that violate the policy will removed from Facebook.

Addressing Violations
Publishers will receive a notification describing the reason for the violation so that, depending on
the violation, they can add a tag and restore the post, address the violation and create a new post,

or appeal the violation.



1. Receive a notification that your post violates the policy.

If our enforcement system identifies your post as a violation, your post will be removed and you will receive

a notification that looks like this:
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2. If your post is in compliance with the policy but is missing a tag, add a tag.
In the Notifications drop-down or tab on your Page, select the branded content tab and click on the
violation you would like to address. In the pop-up box, find the “handshake” icon and begin typing the name

of your marketer’s Page to add the tag.
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Once you click “Okay, | understand,” in the bottom right corner of the pop-up, the post will be restored.

3. If your post’s content is not compliant with the policy, you must re-create it to post it again.
If the post was flagged for other violations, (e.g., pre-rolls) you can re-create the post after addressing

the violating elements, for example removing the pre-roll.



4. If you feel your post has been incorrectly flagged as a violation, submit an appeal.

To appeal a violation, in the Notifications drop-down or tab on your Page, select the branded content tab
and click on the violation you would like to appeal. In the pop-up box, click the “let us know” hyperlink, fill

out the appeals form, and click “Send.”

Feedback for Branded Content Policies

Your Page's post goes against our ines for branded or content. Please use this form to share feedback
about our updated policies.

Learn more about our branded content policies here.

Please provide the URL link to the post you're referring to.

To access the URL of the post, click the timestamp at the top of the post, then copy and paste the URL to this
form.

Feedback

You will later receive a notification to let you if your appeal was accepted and the post restored, or if your

appeal was denied.



Q: What is the definition of branded content? CONTENTS
A: Branded content is a growing and evolving part of the media General
landscape. On Facebook, we define this as content that features a third Policy
party product, brand, or sponsor (“marketers”). It is typically posted by How To Tag
media companies, celebrities, or other influencers. o Live
e Instant Articles
Q: What is the branded content tool and policy update? Working with Marketers
A: We're updating our branded content policy to enable blue Verified Enforcement

Pages — like publishers and influencers — to share branded content

on Facebook. Previously, our branded content policy and ads policy

prohibited Pages from promoting third-party brands.

Q: Does this only apply to videos, or other kinds of branded content as well? Does it work with newer
formats like Instant Articles, Live video and 360 video?
A: You can use the branded content tag with the following post types : photos, videos, links, text, Instant

Articles, 360 videos, and Live.

Q: Who can post branded content?

A: All blue Verified Pages. Unverified Pages are not permitted to post branded content.

Q: What are some good examples of branded content?
A: Lady Gaga worked with Intel to post a video of her Grammy performance from her Page. See the launch

blog post for the visual example.

Q: How does this impact News Feed ranking?

A: Tagging a marketer does not impact your post’s News Feed ranking. The same signals — such as
engagement and reach — will continue to guide your post’s distribution. Keep in mind that people do
not want to see overly promotional content, and those types of posts will likely continue to receive less

distribution organically.



Q: How will this impact people?

A: We hope this will help connect people to more of the content they care most about on Facebook, as
this update gives publishers and influencers additional incentive to share more quality content — of all
kinds — with their fans.

Policy
Q: What are the specifics of the policy?
A: Visit our branded content policy and ads policy to learn more about the branded content policy.

Q: Will Facebook try to get involved with the deals | have between me and my marketers?

A: No, the updated policy does not change your relationship with your marketers. Page owners are
paid directly by the brand for their production and creative services. If the publisher or advertiser

chooses to boost the post, Facebook is paid for media, which is purchased in auction, no different
than any other ad product on Facebook.

How To Tag

Q: What will a branded content post look like in News Feed?

A: Branded content will be indicated by a new “with” tag. For example, it might say “Lady Gaga with Intel” —
you can see what this looks like in our launch blog post.

Q: Where can Pages access the branded content tool?
A: The branded content tool can be accessed from Page Composer, Mentions app, Publisher Tools, Ads
Create Flow (new Ads Manager), Power Editor, the Marketing AP, the Live API, and the Graph API.

Q: Can a publisher using Mentions for Profile use the branded content tag?
A: No. While Mentions is for Verified Pages and Verified Profiles, only Verified Pages will see the branded
content icon in composer at this time. We will extend the product to support Verified Profiles soon.

Q: Can Pages access the branded content tool through Publisher Tools?

A: Yes, publishers can add the branded content tag in Publisher Tools, by creating a post, uploading a video,
or creating a Live video from this surface. To create a post and add the tag, click “Posts” in the left hand
navigation bar, and then click the blue “+Create” button; and to upload a video or create a Live video, click
“Videos” in the left hand navigation bar, and then click the “+Upload” button or the “+Live” button. Then in

the pop-up composer, find the “handshake” icon, and add your marketer.



Q: Does tagging the marketer absolve the publisher/influencer of all legal responsibility to disclose
commercial content?

A: No, even with the use of the tag, publishers and influencers remain responsible for their legal disclosure
obligations including those needed to indicate the commercial nature of content they post. Facebook
cannot offer legal guidance around disclosure requirements. You should consult with your legal teams to
understand how they would like you to notate commercial relationships within your posting strategy.
Facebook has no restrictions on adding additional disclosures within the copy.

Q: What if the branded content post features multiple marketers?
A: We are working on the capability to tag multiple marketers however this is not available today. For
compliance purposes we ask you tag the most prominent marketer in your post.

Q: What if the marketer that the publisher wants to tag does not have a Page?
A: If the marketer does not have a Page and it makes sense for them to create one, they should
create a Page and the publisher should tag them. If not, you should appeal the violation.

Q: What if the publisher tags the wrong Page by accident? Can they edit?
A: Unfortunately editing a tag is not available on Page Composer. You will have to delete the post and

start over.

Q: Can an marketer untag themselves from the post if they’re tagged incorrectly?
A:Yes.

Q: Does this work with Instant Articles?
A: Yes, an Instant Articles post can be tagged as branded content with our new tool; follow the developer
documentation to learn how. We also suggest following the Instant Articles design guidelines to render

your branded content posts as Instant Articles. In the coming weeks, we will roll out the ability to include
your marketer’s logo above the fold as well.

Live

Q: How do | tag branded content in Live videos? Can | do so through composer, if so how?

A: Live videos published in the post composer or with the Live APl must have a tag. In the composer, before
going live you'll find the “handshake” icon; tap on it and a typeahead will appear where you can select the
marketer’s Page you would like to tag from the drop down menu. Once the Page is selected, you can tap the
Live icon and begin your broadcast. To learn more, read our Get Started Page. Read the Live API

documentation to learn how to add the tag with the Live API.
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Q: How do | tag my Live video from the Mentions app?

A: To create a branded content Live video post, start in the Mentions app.

1. Tap the “What’s on your mind?” at the top of your News Feed or tap “Post” in the center of the bottom bar.
2. Tap “Add Sponsor” at the bottom of the screen and tag your marketer by typing the marketer’s Page name.

3. Then tap “Live Video” and your Live video post will contain the branded content tag.

Instant Articles
Q: How do | add the marketer logo to the top of my article? Can | add it anywhere?A: Read our
developer documentation to learn more about the branded content policy and adding a marketer’s logo to

your articles. At this time the design tools and branded content policy only support logos next the byline.

Q: Do | add the branded content tag within my Instant Articles?
A: No, the branded content tag is added at the post level. When you create a post with your Instant Article,
add the branded content tag in composer or via the APIs for which the tag is available. Learn more about

adding the branded content tag on our Get Started page.

Working with Marketers

Q: How does this work for marketers? What will a marketer see?

A: When the marketer gets tagged by the publisher, they will get a notification. The marketer will be able
to see the post performance, including reach, clicks, likes, comments and shares. If the branded content
was posted as an ad, marketers will also see total spend on the campaign and its CPM. Additionally,
marketers have the ability to share and boost the post to their selected audiences.

Q: Can the marketer boost from my ad account or add spend to my post?
A: No. The marketer has to share the Page owner’s post from their Page and then can boost to put spend

against that post, they are unable to directly boost the original post.

Enforcement

Q: How are we enforcing the new policy?

A: Beginning 9/1 we will start to scale enforcement of the branded content policy; posts that violate the
policy will removed from Facebook. Publishers will be given educational warnings for their first couple of
posts, published after 9/1, that violate the branded content policy. After this date, posts that violate the
policy will be removed from Facebook. The partner will receive a notification on Facebook and an email
describing the specific violation. Depending on the violation, partners will have the option to add a tag and

restore the post, address the violation and create a new post, or appeal the violation.
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Q: What does “removing” a post mean?

A: When a post is removed, the post will be removed from the Page’s timeline and will no longer be
visible to anyone but the Page admin.

Q: Is there a maximum number of violations allowed from a Page before the Page is taken down?

A: No, only individual violating posts will be impacted by this policy enforcement. There will be no impact to the
overall Page.

Q: What does a publisher do once their post is removed? Can they repost? Can they edit?
A: All admins of the publisher’s Page will receive a notification describing the violation. The publisher

then has three options, depending on the ways in which the content violated the policy.

1. If your post is removed because the marketer was not tagged, you have the ability to add

the tag and the post will be restored.

2. If the post was flagged for other violations, such as pre-rolls, will be removed, and

publishers can re-create the post after addressing the violating elements, for example removing the
pre-roll.

3. If a the publisher feels the post has been incorrectly flagged as a violation, they can submit

an appeal through the appeals form.

For step-by-step instructions on how to take any of these actions, read the “Addressing Violations”
section of this Get Started Guide.

Q: Can partners simply edit the post after the violation has been flagged?
A: If a post is removed because the marketer was not tagged, you have the ability to add the tag and
restore the post. Posts with other violations, such as pre-rolls, will be removed, and publishers can re-

post the video after addressing the violating elements, for example removing the pre-roll.

Q: Will partners be able to appeal violations? How?

A: Yes, to appeal a violation, in the Notifications drop-down and tab on your Page, select the branded
content tab and click on the violation you would like to appeal. In the pop-up box, click the “Appeals Form”
hyperlink, fill out the form, and click “Send.” You will later receive a notification to let you if your appeal

was accepted and the post restored, or if your appeal was denied.

Q: What if a post was incorrectly flagged as a violation ?

A: Publishers should use the appeals flow to report a post they think has been flagged incorrectly,

and we will restore the post if it was originally compliant.

12



More resources

Help Center
https://www.facebook.com/help/BrandedContent

Policy links

Pages terms
https://www.facebook.com/policies/brandedcontent/

Ads policy

https://www.facebook.com/policies/ads/#restricted
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What is Branded Content?

On Facebook, we define branded content as any
content - including text, photos, videos, Instant

Articles, links, 360 videos and Live videos - from
Page owners that features third party products,

brands, or sponsors. Page owners are typically

media companies, celebrities, or other influencers.

We have updated our policies so only publishers and
influencers with verified Pages (with a blue
checkmark) can collaborate with marketers to share
branded content on Facebook through ads or organic

posts.

StyleNow Feed with Jasper's Market

Just now - @

Check out these 10 incredible beauty products you can find at the
grocery store.

1l Like B Comment ~» Share B~
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Definitions and Policies

Page owners have blue verified Pages and are typically media publishers, influencers or
public figures.

Marketers are any third party brand, product or sponsor that a Page owner may feature.

Our policies aim to ensure branded content is of the highest quality:

« Policy now requires marketers to be tagged in both organic post and ads

« Creative restrictions on Page content - No pre-/post-/mid-roll; banner ads - for a
complete list, see branded content policy in Pages terms

« Policy links
- Pages terms: https://www.facebook.com/policies/brandedcontent/

- Ads Policy: https://www.facebook.com/policies/ads/#restricted

17



Branded Content Availability

Tagging is available with the Tagging is available from the Insights and ‘Share & Boost’ are
following formats/post types: following surfaces: available from the following surfaces:
Text Page Composer Business Manager
Photos Ads Manager Page Insights
Videos Marketing API
Links Power Editor
360 videos Mentions app
R Graph API
Live videos .
Live API

Instant Articles

*Slideshow & Carousel will be supported over time.

* Current only the following four objectives are supported for ads (video views, website clicks, website conversions, and boost post).
We will add support for the remaining objectives over time.
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How It Works

1. Page owner tags marketer using the branded content ‘tool’.

*2. When your Page is tagged in a branded content post, the Page admin(s) will get a
notification and have the ability to:

o1 View insights
02  ‘Share and boost’ the branded content post

These two functionalities are available in Business Manager and Page Insights.

* This is relevant for marketers only.
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Tagging Functionality

The Following Section Is for Page Owners Who Post Branded Content

Page owner can tag the marketer using any of the following surfaces:

« Page Composer
. Power Editor

« Ads Manager

. Mentions app

« Marketing API

. Graph AP

. Live API

« Publisher Tools

20



Page Composer Flow

StyleNow )
For verified Pages, a new handshake

Timeline

icon will appear in your Page

CO m pose r. Q. Search for posts on this Page

5 people like this

Magazine

Q, Search for posts on this Page

5 people like this

Magazine

Q, Search for posts on this Page
5 people like this

Magazine

By selecting the handshake icon, a
typeahead will appear.

Invite friends to like this Page

ABOUT

Get the latest fashion and style tips delivered right

About

Stylel\fgw Feed
@StyleNowFeed

Photos Videos Likes

& status Offer, Event + B~

o

@ & Q1% Boost Post | [STNIE IS

|\Zl| Photo / Video

a Status E Offer, Event + . hd

|\l Photo / Video

duct? If Sigigl=]
ad

n Status  |Z| Photo / Video E Offer, Event + . =

Checkout these 10 incredible beauty products you can find at the
grocery store.

with |

Pages you tag in your post will be notified. They
will be able to view your post's metrics and use
it to create an ad. If you promaote this post, the
tagged Page can see the ad spend and its CPM
metrics. See Palicy
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Page Composer Flow

Begin typing the name of the marketer,

and select the marketer’s Page from
the drop down menu. Alternatively,
paste the Page URL in the typeahead
to find the marketer’s Page.

Once the page is selected, you can
also add any other content including
photos, videos, text, link shares and
more.

| StyleNow I ’;"‘"

Stylel\fgw Feed

@StyleNowFeed

Timeline

Q. Search for posts on this Page

5 people like this

Magazine

Invite friends to like this Page

ABOUT b

Get the latest fashion and style tips delivered right
on Facebook!

Q  Search for posts on this Page

5 people like this

Magazine

Invite friends to like this Page

ABOUT >

Get the latest fashion and style tips delivered right
on Facebook!

About

Photos Videos Likes

B status [ Photo / Video Offer, Event + B~

Checkout these 10 incredible beauty products you can find at the
grocery store.

With Jasp|

=1 Jaspers Market

' . Jasper s Market (Menlo Park, CA)
. Jaspers Market (San Carlos, CA)

ﬂ Status || Photo /Video E Offer, Event + . -

Checkout these 10 incredible beauty products you can find at the
grocery store.

With  |Jasper's Market

(O] = (o ] OQQ Boost Post l:!m
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Page Composer Flow

After you hit publish, the post will now
appear ‘with’ the marketer tag.

StyleNow Feed with Jasper's Market

JUSt NOW - @

Check out these 10 incredible beauty products you can find at the
grocery store.

iy Like

W Comment ~# Share
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Page Composer (Live Video)

StyleNow Feed Cancel StyleNow Feed Cancel Tag Sponsors

Activity Insights StyleNow Feed Q, jasper|

@ Public
Jasper's Market @
M Jasper SF

n Jasper's Corner Tap & Kitchen

Write something.

Jasper's Market (South San Francis...

Jasper's

2B Jasper Ridge Farm

StyleNow Feed

- Jasper Sinclaire Media Managemen...
+ Create Button & Photo/Video

(O] & @ Live Video ;
Photo Promote More o qgw e r t y u i op

Magazine Q Checkin

Home Posts Photos Videos Events Ab Feeling/Activity

Invita friande tn lika thic Dana

Add sponsor o =

Cancel StyleNow Feed

@ Public

Makeup hacks #ad

&3 Photo/Video

B StyleNow Feed is with Jasper's Market.

5

Live Video

Q Checkin

Feeling/Activity

: ,;gupy.gt]ack #ad
-

PUBLIC - @

a

, X %" Add sponsor y . N i
7N\
oot U o Note: Depending on your app version,
QW ERTYUI OFP| you may see this version of the composer
A'SDFGHJKL instead of the list option shown above.
Bl zxjclvieinm «—>
RIS 1
For verified Pages, a new handshake icon will appear Once the Page is selected, you can select the
when you click “publish”. First, select the handshake icon Live icon and begin your broadcast.

and a typeahead will appear where you can select the
marketer’s Page from the drop down menu.
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Power Editor Flow

*t Mat B v Help

CAMPAIGN: Choose your objective Use Existing Campaign

To use Power Editor to create your

Choose the objective for your campaign Help: Choosing an Objective:
Objective

branded content ad, start by selecting

@l AD ACCOUNT Promote your Page

Send people to your website

your objective. At this point we only

Website Conversions

@ Increase conversions on your website Get people 1o take valuable actions on your website, such as signing up for a
. demo or making a purchase. Use the Facebook pixel o track and measure
support: Boost your posts, Get Video
Increase engagement in your app http://facebook.com
Views, Send people to your website
Raise attendance at your event Your ad will b

and Increase conversions on your

Get people to claim your offer
Campaign Name @  StyleNow Feed - Website Conversions

Get video views

website. We will extend support to

Collect leads for your business

Increase brand awareness [ new ]

other objectives over time.
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Power Editor Flow

Create your ad set by defining your
audience, budget and schedule.

B3 Facevook Ads

AD SET: Define your audience, budget and schedule

Ad Placement

Placements ©
(] Mobie News Feed 6

S8 ADSET

[ instagram
Ad Placements
Audiencs
Budget & Schedule [ Audience Network &

(=) Desktop News Feea

o a0

Format

(3 Deskiop Right Column

Cre:
Mobile Devices

All mobile devices v

Only when connected to

Who do you want your ads to reach?
NEW AUDIENCE +

Custom Audiences ©

B3 Facenook s

AD SET: Define your audience, budget and schedule
Gender o [ wen | women

Languages ©

Placements ©

O 0 0 o0 o

Help: Choose Your Placements

Help: Choose Your Audience

Browse

g2 apser Connections @ | Add a connection type ~

Ad Placements

Format

AdSetName © |US- 18+

Back

How much do you want to spend?

Budget © | Daily Budget ~

Keep refining your audience -

Save this audience

Show Advanced Options -

52000

Schedule @ '+ Runmy ad set continuously starting today

Seta start and end date

v @

Estimated Daily Reach

31,700 4,500 people on Facebook

5 3,200- 8,600 people on Instagram
°

“This is only an estimate. Numbers shown are
based on the average performance of ads
targeted to your selected audience.

Audience Definition
Youraudince
7\ seloction s farly
{ boad.
spoctc* erosa

Audience Details:
- Lo

cation:
o United States

o on pages: News Feed on deskiop
iiters, News Feed on mobie

Websites on mobile devices or
Instagram Feed

Potntial Reach: 191,000,000 people
o L @

Estimated Daily Reach

31,700~ 4,500 people on Facebook

5 3,200- 8,600 people on Instagram
°

‘This is only an estimate. Numbers shown are
based on the average performance of ads
targeted to your selected audience.

Audience Definition

SN e,
AR

spe

Broaa
Help: Budgeting & Pricing.  p. dience Detalls:
- Lo

cation:
o United States

- Placements:
o on pages: News Feed on deskiop
compiers, News Feed on mobile
‘computers, Third-party Apps and
Websites on mobile devices or
Instagram Feed

Potential Reach: 191,000,000 people

Choose Ad Creative
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ower Editor Flow

B3 Facevook Ads ¢ mar @
AD: Select media, text and links to create one or muliple ads

Create New Ad  Use Existing Post

How do you want your ad to look?

A single image or video in your ads

P ‘Show only one Image or video at a time In your ad. Learn more.

more about these ad formats in

Audienc he Ads Product Guide

Budget & Schedule Multiple images in one ad
Show up to 5 images at a time at no extra cost. Learn more.

What cre:

/e would you like to use in your ads?

Pick the format and creative for

< Back SELECT IMAGES

Select images to create one or multiple ads Recommended Image Specs
Lear more.
1200 x 628 pixels
Browse Library | Free Stock Images - \mage ratio: 18141

- Youri
20% text.

may not include more than

Add more images

B3 Facebook Aas v @
StyleNow Feed (123456769) ~

AD: Select media, text and links to create one or multiple ads
ad wil link to your event, but t will show as coming from your
Facebook Page.

CANEAIGH. ' Desktop News Feed Remove
Sivie B StyteNow Feed = n
or Turn Off News Feed Ads StyleNow Feed shared a link i Like Page
ponsored
E8 ADsET Headline © Checkout these 10 incredible beauty products you can find at the grocery store.

Ad Placements StyleNow Feed
Audience

Schedule
Text

Checkout these 10 incredible beauty products you can find at
the grocery store.

Scroll to the Advanced Options.

Call To Action (optional) ©

Learn More ~

v Mobile News Feed Remove
Show Advanced Options -
X Instagram Add
v Audience Network © Remove
' Desktop Right Column Remove

Back Save to Draft

By clcking "Save to Draf, you agrea to the Facebook Statement of Rights and Responsibilties inciuing your obigation to comply with the Self-Serve Ad Terms and the Facebook

‘Advertising Guidelines. We do not use sensiive personal data for ad targeting. Topics you choose fortargating your ad don' reflect the personal beliefs, characteistios or vaues of users

Failure to comply with the Terms and Conditions, the Sel-Serve Ad Terms, and the Advertising Guidelines may resultn a varety of consequences, including the cancelation of ads you have
n of your account. Understand thatf you are a esident of or have your principal place of businss i the LS or Canada, you are contracting solely with Facsbook, Inc.

aciing solely with Facebook Ireland, Lid, except that advertisers ay under ceriain

solely for purposes of ordering ads. If applicable to you, you can find special provisions appiicable to your Orders from those atfiiates here.
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Power Editor Flow

Click on ‘Show Advanced Options’.

Start typing your marketer’s name in
the sponsor bar.

Select the right Page to tag your
marketer.

E3 racenook Aas
StyleNow Feed (123456789) ~

CAMPAIGN

Objective

wanr @

AD: Select media, text and links to create one or multiple ads

Call To Action (optional) © + Desktop News Feed Remove

Leam More v

Hide Advanced Options ~ '

Checkout these 10 incrediole beauty preducts you ean find at the grocery store.

StyleNow Feed shared a link il Like Page
onsored - @

News Feed Link Description ©

Display Link 6

Enter the link as y

tin your ad.

URL Tags @
+ Mobile News Feed Remove
Sponsor O . X Instagram Add
Pages youtag in your ad will be noffied. They vil be able o view
Your ad's metrics, inclucing ad spend and GPM. They will also be
able to create an ad using your post + Audience Network © Remove
. v Desktop Right Column Remove
Spanser O X Instagram Add
Pages youtag in your ad will be notified. They wil be able to view
your ad's metris, inclucing ad spend and CPM. They wil also be
able o create an ad using your post v Audience Network & Remove
Jasp| .
+ Desktop Right Column Remave

Jasper's Market
Jasper's Market (Menlo Park, CA)
Byel

Acvé 9 Jasper's Market (San Carlos, CA}

Save to Draft

and Responsibilities inclucing your abiigation to comply with the Sell-Serve Ad Terms and the Facebook
ng. Topics you choose for targeting your ad don't reflect the personal beliefs, characlaristics or values of users

u d the Advers doli result n a variety of incluging the cancellation of ads you have
placed and the termination of your account: Understand thatif you area fesident of or have your principal place of busingss in the US or Ganada, you ars contrating solely with Facsbook, In
Othenwise, you are contracting solely with Facebook Ireland, Lid., except that acverti y under certain contract directly with Facenook affiate companies
Solely for purposes of ordering ads. f applicable 10 you, you can find special provisions applicabie to your Orders from those affilates here.

Sponsor © ®

P Instagram Add
Pages you tag in your ad will be notified. They will be able to view
your ad's metrics, including ad spend and CPM. They will also be
able 10 create an ad using your post v Audience Network 0 Remove
Jasper's Market
+ Desktop Right Column Remove

Help
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Power Editor Flow

Your ad will reference your Page ‘with’
the marketer’s Page.

StyleNow Feed with Jasper's Market

JUSt NOW - @

Check out these 10 incredible beauty products you can find at the
grocery store.

iy Like

W Comment ~# Share
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Ads Manager Flow

To use Ads Manager to create your
branded content ad, start by selecting
your objective. At this point we only
support: Boost your posts, Get Video
Views, Send people to your website
and Increase conversions on your
website. We will extend support to
other objectives over time. Create
your ad set by defining your audience,
budget and schedule. Pick the format
and creative for your ad. Scroll and
click on ‘Show Advanced Options’.

B} AdsManager ~

#28217939 (USD) ~

CAMPAIGN

AD: Select media, text and links to create one or multiple ads

CreateNew Ad  Use Existing Post

How do you want your ad to look?

A single image or video in your ads

Show only one image or video at a time in your ad. Learn more.

Multiple images i
Show up to & images ata i

What creative would you like to use in your ads?

Images

StyleNow
Feed

What text do you want to use?

Connect Facebook Page
Ghoose a Facebook Page 50 you can run ads on Facebook. Your
ad wil link to your event, but it will show as coming from your
Facebook Page.

[ StyleNow Feed v +

or Turn Off News Feed Ads

Headline &

StyleMow Feed

Instagram Account
Using the selected Page to represent your business in your
Instagram ad. &

B styieNowFeed v | on | [5] Add an Account

Text

Get the latest fashion and style tips delivered right on
Facebook!

Call To Action (optional) &
Learn More ~
Hide Advanced Options.-

News Feed Link Description 6

Display Link ©

Enter the link as you ws

URL Tags ©

Sponsor 6

Pages you tag in your ad will be notiied. They will be able to view
Your ad's metrics, including ad spend and CPM. They wilalso be
able to create an ad using your post.

Who is sponsoring this ad?

Leam more about these 2
the Ads Product Guide

cost. Learn more.

Slideshow
U

Help: Editing Ads

Ad Preview
Tof1

+ Desktop News Feed Remove

. tyleNow Feed shared  link i Like Page
ponsored

Summer is around the corner! Get the latest fashion and style tips to keep you in
the know

StyleNow Feed
Learn More
B-
Like B Comment » Share
' Mobile News Feed Remove
X Instagram Add
X Audience Network & Add
X Desktop Right Column Add

e for targeting your ad don' reflec the persor

inthe US or Canada,

Irolar
purposes of ordering ads. If applicable 10 you, you can

afiiates here.
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Ads Manager Flow

Start typing your marketer’s name
in the sponsor bar. A typeahead

will appear.

Bl AdsManager ~

#29217939 (USD) ¥

g8 pser

Ad Placements
Audiens

Budget &

O a0

Format

Creative

Close Without Saving

elect media, text and links to create one or multiple ads

Create New Ad  Use Existing Post

How do you want your ad to look?

A single image or video in your ads

Show only one image or video ata ime in your ad. Learn more.
Multiple images in one ad

Show up to 5 images at a time at no exira cost. Learn more.

What creative would you like to use in your ads?

Images Slideshow

What text do you want to use?

Connect Facebook Page Ad Preview
Ghoose a Facebook Page 5o you can run ads on Facebook. Your 1
ad willlink to your event, but it will show as coming from your

Facebook Page.

- ©

Leam more about these ad formats in

the Ads Product Guide:

Video

Help: Editing Ads

v Desktop News Feed Remove
B StyleNow Feed = .
or Turn Off News Feed Ads StyleNow Feed shared a link o Like Page
Sponsored
Headline © ‘Summer is around the comer! Get the latest fashion and style tips to keep you in
the know

StyleNow Feed

Instagram Account
Using the selected Page to represent your business in your
Instagram ad. &

B StyleNowFeed v | On | (5] Add an Account

Text

Summer is around the corer! Get the latest fashion and
style tips 1o keep you in the know StyleNow Feed

Call To Action (optional) ©
Learn More ~
Like Comment
Hide Advanced Options.-

News Feed Link Description ©

Display Link ©

Enter the link as you war

le to see it in your ad.

URL Tags ©
v Mobile News Feed
Sponsor © —
Pages you tag in your ad wil b nlied. They willbe abl-fo view 9
your ad's metrics, induding ad spend and GPM, They wil also be
aleto create an ad using your post. X Audience Network 0
‘ Jasp|
X Deskiop Right Column

Jasper's Market
E Jasper's Market (Menlo Park, CA)

Learn More

Share

Remove

Add

Review Order Place Order

s Fbponsiities inclucing your obigaton to comply with the SelfServe Ad Torms and the Facebook Adverising

uid Jasper's Market (San Garlos, GA) cffose fo targeting your ad dont eflectthe personal beliefs, characteisics or values of users. Failure fo comply

in| Grocery Store - 46 ik 6fcinos may rosutin a varity of nciuding

i Jouflbincipalpiace of business inthe US or Ganad, you are contracting slely with Facebook, Inc. Otherwise, you
Veland, U1 except ik ‘may under certain circumstances contract directly with Facebook affiiate companies solely for

Jurposes of ordering ads. If  you can find anfficable to your

Help
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Ads Manager Flow

Select the right Page to tag your
marketer.

B} AdsManager ~

#28217939 (USD) ~

CAMPAIGN

Format

Close Without Saving

AD: Select media, text and links to create one or multiple ads

CreateNew Ad  Use Existing Post

How do you want your ad to look?

A single image or video in your ads

Show only one image or video at a time in your ad. Learn more.

Multiple images in one ad

Show up to 5 images at a time at no extra cost. Learn more.

What creative would you like to use in your ads?

Images

Upload your own

or
e stock images

What text do you want to use?

Connect Facebook Page
Ghoose a Facebook Page 50 you can run ads on Facebook. Your
ad wil link to your event, but it will show as coming from your
Facebook Page.

[ StyleNow Feed v +

or Turn Off News Feed Ads

Headline &

StyleMow Feed

Instagram Account
Using the selected Page to represent your business in your
Instagram ad. &

B styieNowFeed v | on | [5] Add an Account

Text

Get the latest fashion and style tips delivered right on
Facebook!

Call To Action (optional) &

Learn More +
Hide Advanced Options.-

News Feed Link Description &

Display Link ©

Enter the link as you want people to see it in your ad.

URL Tags ©

Sponsor 6

Pages you tag in your ad will be notiied. They will be able to view
Your ad's metrics, including ad spend and CPM. They wilalso be
able to create an ad using your post.

Jasper's Market X

Back

Slideshow
Upload or

to 7 images
y as a video

oose 3

2t i

Ad Preview

Tof1

v

Desktop News Feed

i Jasper's Market
Sponsored -

StyleNow Feed shared  link —

Leam more about these ad formats in
the Ads Product Guide

Video

Upload a video or

your ibrary

Help: Editing Ads

sl Like Page

Summer is around the cormer! Get the latest fashion and style tips to keep you in
the know

<

x

x

x

Like 1§ Comment

Mobile News Feed

Instagram

Audience Network &

Desktop Right Column

Share

Learn More

Remove

Add

Review Order Place Order

By clicking "Place Order’, you agree fo the

Torms and the Facebook Advertsing

‘Guidelines. We do not use sensitive personal data for ad targeting. Topics you choose for targeting your ad don reflect the persona belefs, characteristics or values of users. Failure to comply

with the Terms and Coniions, the Self-Serve Ad Terms, and

inav

termination of your account. Understand that f you aro a resident of o have your principal place of business n the US or Canada, you are contracting solely wih Facebook, Inc. Otherwise, you

jand, Lt n some countries may under

I
purposes of ordering ads. If applicable 10 you, you can oo

afiiates here.

for
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Ads Manager Flow

Your Order Has Been Placed

©

Your order has been placed
Youll receive a notfication once your ads are reviewed.
-— .

Order Placed In Review

Track Conversions with the Facebook Pixel
Set up the Facebook pixel for your ad account, Your pixel lets you measure conversions,
optimize ads for 2

Finish your settings and hit e
‘Place Order’.

Create Pixel
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Ads Manager Flow

Your ad will reference your Page
‘with’ the marketer’s Page.

StyleNow Feed shared a link — e Like Page
with Jasper's Market

Sponsored -

Summer is around the corner! Get the latest fashion and style tips to keep you in
the know

Learn More

.'

Like # Comment Share
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Mentions Flow

Open up the Mentions app and tap ‘What’s on
your mind?” at the top of the News Feed or
tap ‘Post’ in the center of the bottom bar.

Click on the handshake icon "‘Add Sponsor".

sseec ATAT ¥ 615 P &+ GEX

Cancel StyleNow Feed

. StyleMow Feed
W Pubi|k

[l Photo/Video

@ Live Video

Q@ Checkin
FeelingfActivity

W Qaa

e Add Sponsor
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Mentions Flow

Begin typing the marketer’s name in
the ‘Who is sponsoring this?’ bar.

Select the marketer’s Page from the
options.

eseeco FE 5 9:41 AM

Cancel Tag Sponsors

Q |Wl1c- Is sponsoring this?

Does this post feature a third party brand or

product? If so, you must tag the associated P
See policy.

Pages you tag in your post will be notified. Th
be able to view your post's metrics and use it
create an ad. If you promote this post, the tag
Page can see the ad spend and its CPM metri

77% M

sesc0 FE 7 9:41 AM T7% .
Cancel Tag Sponsors

() jasper's m|

Jasper's Market

Jasper's Market (Menlo Park, CA)
Jasper's Market (San Carlos, CA)
gwer tyui op
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Mentions Flow

The marketer’s Page appears next
‘with” a tag. You can add any more
creative like text, photos, videos, etc.

After you hit post, the published post
will reference your Page ‘with’ the
marketer’s Page.

9:41 AM

Following Trending

Just Mow - Facebook Mentions - &

. StyleNow Feed with Jasper's Market.

Summer is around the corner! Get the latest
fashion and style tips to keep you in the know!

il Like P Comment # Share

Recommended

Original Coast Clothing @ Stylin' Co &
Women's Apparel Follow Fashion Merchandise
12M followers 9.7M followers
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Business Manager: (1) View Insights

When your Page is tagged in a
branded content post, you will get
a notification. To view insights, click
on the notification or click on the
Branded Content selection under
the ‘Measure and Report’ header in
Business Manager.

All of your insights on tagged branded
content posts will live within this
Branded Content tab. Here you can
see engagement metrics and reach
for each tagged post. Additionally, if
the Page owner created the post as an
ad or boosted it you can also see the
total spend and CPM on the post.

i= Plan

Audience Insights

+ Create & Manage

Business Manager
Ads Manager
Power Editor
Page Posts

App Ads Helper

Branded Content

Published v Page

100052015 ovin wright
JO0S201S | aura Miags
100472015

Tim Nelson

1000472015 StyleNow
230 Feed

OV o sones

10032015
1?’,@20‘5 Steve Zing
ag{anﬁu\s G
09022015
0973012015
z5am

09/30/2015

Post

Having the greatest ime
today - with Jasper's Mark...

How you put together a great
P

meal is what makes you si

Meet he w
avor

Can YOU py

a

a

a

a

alt Measure & Report

Ads Reporting

Custom Conversions

Data Sels

Delivery Insights

Branded Content

Reach: Organic /Paid | +

Type Targeting Reach

(] 143
(-] 175
(] 181
e 193

e 193
] 235
e 11K

—=

-a m—

-1

All Sponsors ¥

& Settings

Ad Account Settings

Billing & Payment Methods

Business Manager Settings

Sep 29, 2015 - Oct 5, 2015 v

Post Clicks [l Reactions, Comments & Shares | v

CPM  Total Spend  Promote

$0.15

$2.40

$147

$0.16

250

$750,580

$0

$150

$300

$450

$140,000

38



Business Manager: (2) Share and Boost the Branded Content Post

You can click the share and boost
button to easily select a target
audience, budget and payment
options to boost your post.

Share and Boost Post

Audience Ad Preview

People who Ik Page (]
‘e0pie.who Bk your Fage. ‘You are sharing this post which will create your own ad analytics seperate from the

Peaple who Ike your Page and their friends (7] post orginator. Did you wa o 2 Share Post.

Peaple you choose through targeting (21

Defauit Audience Desktop News Feed Mobile News Feed

Loeation - Living In: United States: Salt Lake City Utah
Interests: Salt Lake City, Utan, Design, Heart or Gras...
Age: 18-65+

Edit Audience - Create New Audience

Budget and Duration

Total budget
$500.00

Est. People Reached
360 - 940 people
-

o 01240000 @
Duration 6

7days | 14 days

Runthisad until  8/23/2015  [o

Paying For Your Ad StyleNow Feed v Jasper's Market

Checkout these 10 incredible beauty products you can find at the grocery store.

Account
Jasper's Market

Currency

US Dollars (USD) v

Payment Method

Add New Payment Method +

‘Your payment info is stored securely. Leam More.

# | Terms & Conditions [T share & Boost
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usiness Manager: (2) Share and Boost the B

You can click on ‘View Results’ to see
the post’s performance results.

After you complete the share and
boost flow, your completed post will
be shared on your Page, as well as,
boosted to your chosen audience.

The results/figures are for display only and may not be typical.

Branded Content

Published v

100572015
100572015
10042015

100472015
10042015

rz53m
10032015
10012015
ovr0r2015
ovr02015

09/30/2015.

Page

Kevin Wright

Laura Mags

Tim Nelson

StyleNow

Camie Jones

Nolan Banks

Steve Zing

Carol
Wiliams

Howard
Mann

Marsha Lord

Post Type  Targeting

Having the greatest ime
o Jaspers Mark.. D @

How you put together a great

meal is what makes you sp. L e
Weetthe winer ofour
Favorite summer outdoor. - @
hekoutthese 10| o
oo 6 e
Newvideolsupon o
& e

W

How i e row
BB . ™ o

W = e
Womn. ° e
mmmIt e e
Bosn. © e

randed Content

Al Sponsors v | | Sep 29, 2015 - Oct 5, 2015 v

Reach: Organic/Paid | + | Post Clcks B Reactons, Comments & Shares |
Reach Engagement CPM  Total Spend  Promote
143 A ! - %
3 g | nare & Boost
17K - %015 | $250 ¢ View Results
Boosted: $100
7 ¢ View Results
24K 2 $240 $750580
55,000
s o | . © & View Results
o | Boosled: $500
2t 8 = $150 S
175 2 Share & Boost
wo [ w8 s147 | stao0 | | & ViewResuts
“ B $2,250
32 | ] S—

‘ SO

Page  Messages  Notifications @

Insights ~ Publishing Tools

L\

sJasper's Marke_ =

@JaspersMarket

Timeline ~

Q Search for posts on this Page

503,728 people ke this
Tim Rechin

446 people have been here

Open - 7:00AM - 10:00PM - $§
Get additional info

Grocery Store

Invite friends to like this Page

ABOUT

Booking.com hotels

@ status [Z] Photo/ Video [] Offer, Event + -

Wite someting
Jasper's Maket shared StyleNow Feed's post.
Just now - @

. StyleNow Feed with Jasper's Market
2hrs

Gheck out these 10 incredible beauty products you can find at the
grocery store.

Settings  Help ~

THIS WEEK

235
Post Reach

Gontact Us
1
Website Clck

| mecen
16
15
14

2013

Q
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Page Insights: (1) View Insights

Bl Notifications Mark All as Read - Settings %

StyleNow Feed tagged Jasper's Market in a Branded
Content post.

# a tow saconds ago

Today your ads reached 5,298 people .
urs ago

B o
Cynthia Jane Williamson posted in Austin's 30th birthday. r‘
[T 3 hours ago
on -
n r
er Band Stray

When your Page is tagged in a

. Cynthia Jane Williamson invited you to her event Austin's
branded content post, you will get a Jasper's Marke
@JaspersMarket
Danielle Johnson, Christy Thomas and 10 other people like
b 6 i Lady Serib Design & Embroidery's link: "Come check out my g like this
hwpsl

Timeline About Events Locatio

notification. To view insights, click on

James Steinbeck added a photo in Analog Research

the notification. Ao et Mt

¢ d
4 &y !
= = \ =
zz5R
gl
»
2
*
”gt
LI

L.aboralor,' )
. =
Page Info PAGE INFO You have an event coming up today. Tom Johnson and 2 :::‘Icf::\rfl:y::;‘:
other friends are also interested in going to Live - Work - Play teyeglasses,
Milestones Start Date Openet IISpﬂngOpen House.  including
nses. Get
Hours Mon-Fi Today is Autumn Larson's birthday.
Sat-Su
See All
Short Description Jasper's is a unrque commumty destination for ultra-

Alternatively, you can click on the
Branded Content selection under the € re- - O - © o

Page Messages Notifications [ Insights Publishing Tools Settings Help ~

‘Insights’ header in Page Insights. All

Ovorview Branded Content Posts

Of yo u r' i n S ights O n tagged b ra n d ed :::; Reach: Organic/ Paid v | [l PostClicks [l Reactions, Comments & Shares | v

Page Views Published Page Post Type Targeting Reach Engagement Promote

content posts will live within this tab. MiowoPme  omms S gyumec m oo R

10:33.am round the ]
Posts

Here you can see engagement metrics e
and reach for each tagged post.

The results/figures are for display only and may not be typical. 47



Page Insights: (2) Share and Boost the Branded Content Post

You can click the share and boost

button to easily select a target
audience, budget and payment
options to boost your post.

Share and Boost Post

Audience Ad Preview

People who like your Page and their friends (7]

People who like your Page [2]
o e your Pag n You are sharing this post which will create your own ad analytics seperate from the

post originator. Did
People you choose through targeting (7]

t boosting it? Share Post

Default Audience Desktop News Feed
Lacation - Living In: United States: Salt Lake Gity Utah

Interests: Salt Lake City, Utah, Design, Heart or Gras...

Age: 18- 65+

Edit Audience - Create New Audience

Budget and Duration

Total budget
$500.00

Est. People Reached

360 - 840 people
-_—
[ of 240,000 @

Duration &

Taays | days

Run this ad until | 8/23/2015 [cu

Paying For Your Ad

Mobile News Feed

StyleNow Feed with Jasper's Market

Summer s just around the corner! Get the latest fashion and style tips to keep you

in the know!
Account

[
Jasper's Market v e

Currency

US Dollars (USD) ~

Payment Method

Add New Payment Method +

Your payment info is stored securely. Learn More.

#¢ | Terms & Conditions

Cancel Share & Boost
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Page Insights: (2) Share and Boost the Branded Content Post

You can click on ‘View Results’ to see
the post’s performance results.

After you complete the share and
boost flow, your completed post will
be shared on your Page, as well as,
boosted to your chosen audience
through newsfeed.

The results/figures are for display only and may not be typical.

Page Messages Notifications ] Insights Publishing Tools Settings Help =
Deew Branded Content Posts
Likes
Reach Reach: Organic /Paid  ~ = [l Post Clicks [l Reactions, Comments & Shares =~

Page Views Published Page Post Type Targeting Reach Engagement Promote
Actions on Page 04/01/2016  StyleNow Feed oS Summer is " a 1K 153 R
10:33 am I around the ¢ 27 ]
Posts
| Branded Content SesMoro
Q
Page  Messages  Notifications @  Insights  Publishing Tools Settings  Help -

3 "“’%
sJasper's MarKefito==

@JaspersMarket

Timeline ~

Q Search for posts on this Page @ status [ Photo/video [ Offer, Event + - 2015

“ 503,728 people like this Write something 2013
a Tim Rechin
446 people have been here

% Jasper's Maket shared StyleNow Feed's post
Open « 7:00AM - 10:00PM - §$ Just no ]

Get additional info
. StyleNow Feed with Jasper's Market
Grocery Store s

Check out these 10 incredible beauty products you can find at the

Invite friends to like this Page grocery slare.

ABOUT 2 &

£ Bookingcom hotels paTeTe Ree
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