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BLOG PLEDGE

How to find advertising dollars for a new opportunity if I’ve already allocated this year’s budget

Don’t be cheap: Why it’s worth the investment (advertising with a company slightly higher than others)

Radio: Who, What, Why and How you should use this advertising channel. 

The difference in radio types (ex. Satellite and iHeart radio)

Commitment Issues: Why sign the contract? And the benefit of the annual contract.

How to use radio advertising to complement your current advertising

Benefits of different radio stations 

Frequency: How much is too much? Or is there too much? (regarding radio advertising frequency)

How effective is radio advertising and how long will it take to see results?

Zimmer Radio, Inc.: The Stats (why someone should advertise: reach, audience, demographic, etc)

We pledge to create educational content that is written for business owners and 
marketing decision makers in the four state (Missouri, Arkansas, Oklahoma, and 
Kansas) area surrounding Joplin, Missouri. 

We will be informative, friendly, and professional - yet down to earth - in our ap-
proach. We will never talk over our reader's heads and we'll keep our content 
short and sweet, and to the point. We will position ourselves as thought leaders 
and true value providers to the business community. We'll showcase our position 
as more than simply a commodity provider by creating unbiased content and 
speaking the same language as our readers. 

We will not be overly salesy or biased in our position. It will be clear that we are 
here to help, to provide advice and best practices, and to be an extension of their 
business. 


